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FY21 FY22 FY23 FY24 FY25
oiE - 67,400 145,800 470,400 671,200
E2d - 39,000 78,000 234,000 312,000
DRT HAH (X|XHA]) - 15,000 30,000 90,000 120,000
DRT 2| (X|XHA|) - 2,400 4,800 14,400 19,200
DRT #AH (B2B) - 5,000 15,000 60,000 100,000
DRT 2%H| (B2B) - 6,000 18,000 72,000 120,000
H|g 2 109,130 128,601 231,502 325,402
Z22M/07HE 1,000 4,000 8,000 8,000 20,000
M elzZat H|E (224 1,200 3,000 3,000 3,001 3,001
pdballl 16,800 77,700 117,600 220,500 302,400
OFRA4 (ZHY/2Y) 5,040 23,310 35,280 66,150 90,720
iz & 7|Et 2| 84 1,120 11,520 17,280 17,280
oflH|H| (X242 §) 840 0.4 0.6 1 2
E@e 7 10 20 30 40
Sum -2 -41,730 17,199 238,898 345,798
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Expansions

Logistics New Mobility Hub
WEFH UK A= ESFH <X Hailing, Sharing, PM etc
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